PORTOFOLIO IVOSIGHTS

AJRUN AZHIM FAWWAS

Experienced Iin digital marketing, expert in strategy, creative content,
and data-driven campaigns to increase brand awareness,
engagement, and conversions.




Driving
One Digital
ataTime

Hello, Im Ajrun Azhim Fawwas

Sth semester student at Budi Luhur University, Bachelor of Business Manage-
ment Study Program. Master basic knowledge of Business Management. Have
Digital Marketing skills like Social Media Marketing, Copywriting, Brand Strategy,
Brand Analysis, Paid Advertising, Search Engine Optimization, Grapnic Design,
and nave pbasic Office Software skills such as Microsoft Word Microsoft Excel ano

Microsoft Power Point. Have an interest in a career as a Marketing Specialist Staff
or Digital Marketing Specialist

Ajrun Azhim Fawwas ajrunazimfawwas23@gmail.com https://ajrun-porto.vercel.app/



PERFORMANCE MARKETING

Skilled in planning, executing, and optimizing digital
mMarketing campaigns across multiple platforms to
achieve conversion goals.

Skiill Set
@® Compaign Strategy & Optimization

@® SEM & Social Media Ads Management

@® CPR & CPA Monitoring and Optimization
® UM Link Creation & Management

Tools

N

SEARCH ENGINE OPTIMIZATION (SEO)

Proficient in monitoringand ennancing
search engine rankings through targeteo
strategies and analysis.

Skill Set
® SEO Keyword Ranking Monitoring

@® On-Page & Off-Page Optimization
@® Performance Reporting & Insignts
@® Sirategic SEO Decision-Making

Tools

OB A

DATA ANALYTICS & REPORTING

Expert in translating performance metrics
INto actionable insights for informed
strategic decisions.

Skill Set
@® Montnly Campaign Summary Reporting

@® Ad Performance Monitoring
@® D:ata-Driven Strategy Development
@® Visual Data Representation

Tools

O

MyskKill
Bootcamp Full Stack Digital Marketing

September - November 2023

N Budi Luhur University
Bachelor of Business | GPA 368
2021 - 2025

MySKkill
Digital Marketing Full-Stack

@ MySkill
E-Learning Search Engine Optimization

MySKkill

~Final Project Mentoring
MySkill

E-Learning Tiktok Ads




PT TRINITI LAND PT JAGAD TANI SELARAS PT IVONESIA SOLUSI DATA (IVOSIGHTS)
(August 2023 - September 2023) (March 2024 - May 2024) (September 2024 - Desember 2024)

® ® ©

MANAGEMENT INTERN MARKETING BUSINESS INTERN DIGITAL MARKETING INTERN



IVOSIGHTS

September 2024 - Desember 2024

vosignts Is a technology-based company that is here to provide end to end solution
services in managing and increasing customer satisfaction, as well as winning

iNnformation competition through digital technology. This company helps clients in
Managing customer interactions automatically,

JOB DESCRIPTION

As a Digital Marketing Specialist at vosignts, responsible for designing, implementing
and optimizing digital campaigns for Sociomile, WABA, RipplelO and BPO via SEM anao
INnstagram, with a focus on conversion and pudget efficiency. Duties include SEO
monitoring analysis, CPR and CPA costs, managing daily tracking, compiling montnly

reports, managing UTM links, as well as analyzing strategy development pased on
campaign and SEO performance.

TOOLS & SKILLS
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Platform: Facebook Ads Project Description: Manage Boost Post Sociomile Instagram

Periode: 9 September - 31 Desember 2024 Objective: Increase Reach (reach) and Impressions (Impressions)

Lo increase brand awareness of Ssociomile products.

ﬁ T N M | e e A O e Scope of Work:
s i wn 2 % . ® Choose visual content (images or motion graphic) for Sociomile
‘m - B~ oromotions.
- — e R oy e ® Determine the specific target audience (age, location, interests)
2u8 . IR T S S Ty o s according to the product.
o B~ oo T * B m et
g '_ - g ® Create utm links on advertisements according to date, month, and year
* M o B
® RUuNNiNg advertisements in the form of poost posts during the period
9O Septemper — 31 Desember 2024
® Daily/weekly monitoring of advertising performance (reach, impressions,
and cost per result).
Results:

® [otal Reacnh during the 4 month period (September 2024 - Desember 2024). around 4,549 925 people
® [Ootal Impressions: 6,519,395 views.

® Avergge Cost per Result: Around Rp 2,648 per 1,000 people achieved.



Platform: Facebook Ads Project Description: Manage Boost Post lvowaba Instagram
Periode: 9 September - 31 Desember 2024 Objective: Increase Reach (reach) and Impressions (impressions)
Lo INncrease brand awareness of vowaba products.

e o . ==  =m... ScCOpeof Work
Y- R = E - e o e @ (CHOOSE Visual content (images or motion graphic) for vowalba
% I ' g i oromotions.
< - :
® Determine the specific target audience (age, location, interests)
- ool e e i e T e e according to the product.
“: g “: 'é ® Cregte utm links on advertisements according to date, montn, and year
- 8- . é " ol | ® RUuNNiNg advertisements in the form of poost posts during the perioo
O Septemper — 31 Desember 2024
® Daily/weekly monitoring of advertising perforrmance (reach, impressions,
and cost per result).
Results:

® [Otal Reach during the 4 montn period (September 2024 - Desemiber 2024). around 2,268,072 people
® [otal Impressions: 3056967/ views.

® Avergge Cost per Result: Around Rp 2,576 per 1,000 people achieved.



Platform: Facebook Ads

Periode: 9 September - 31 Desember 2024
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Project Description: Manage Boost Post RipplelO Instagram

Objective: Increase Reach (reach) and Impressions (Iimpressions)
to Increase brand awareness of RipplelO products.

Scope of Work:

® Choose visual content (images or motion graphic) for RipplelO
oOromotions.

® Determine the specific target audience (age, location, interests)
according to the product.

® Create utm links on advertisements according to date, month, and year

® RUuNNiNg advertisements in the form of poost posts during the period
9 September — 31 Desemper 2024

® Daily/weekly monitoring of advertising performance (reach, impressions,
and cost per result).

® [Otal Reach during the 4 month period (September 2024 - Desember 2024): around 1,222,609 people

® [otal Impressions: 1,710,222 views.

® Average Cost per Result: Around Rp2.420 per 1,000 people achieved.



Platform: Facebook Ads Project Description: Manage Boost Post BRPO Instagram

Periode: 9 September - 31 Desember 2024 Objective: Increase Reach (reach) and Impressions (impressions)

to Increase brand awareness of BPO products.

e = i B e ) Campaigna (EEEED % ases [~ - T
== = - : = = Scope of Work:
R : B ® CNhoose visual content (images or motion graphic) for BPO
- . B~ Dromotions.
- K- . K- . . | -
. E c B ® Determine the specific target audience (age, location, interests)
o e according to the product.
2 - T i w2 WG e - @ Cregte utm links on advertiserments gccording to date, montn, and year
. B 1B | | | | |
. B= . E - ® RUuNNIiNg advertisements in the form of poost posts during the period
* 5 -
. B . B 9O Septemper — 31 Desember 2024
* e ‘| . o - . .
e —— ® Daily/weekly monitoring of advertising performance (reach, impressions,
and cost per result).
Results:

® [Otal Reach during the 4 month period (September 2024 - Desember 2024); around 2,314,114 people
® [otal Impressions: 3,213,040 views,

® Average Cost per Result: Around Rp2.236 per 1,000 people achieved.



Platform: Google ads Project Description: Manage SEM Sociomile Conversion

Periode: 9 September - 31 Desember 2024
Objective: Increase Reach (conversions) and lmpressions (impressions) to

iNcrease Sociomile product prand leads.

T - - Scope of Work:
" - . ® Cregte google ads campaign structure
® Determine the specific target audience (age, location, interests) according to
e A - - the product.
-------- LY 28K . o .
. ® Create utm links on advertisements according to date, month, and year

® RUuNNiNg advertiserments in the form of SEM Conversion during the period 9

September — 31 Desemper 2024
® Daily/weekly monitoring of advertising performance (Conversion, impressions,

Wl INHOonEsiE

and cost per result).

Results:
® [Ootal Conversions during the 4month period (Septemper 2024 — Desember 2024): around /4 Conversions

® [otal Impressions: 21,800 views.
® [Otal Cost: Rp 52.000.000



Platform: Google ads

Periode: 9 September - 31 Desember 2024 _ o |
Project Description: Manage SEM Waba Conversion

i e s S Objective: Increase Reach (conversions) and IMmpressions (impressions)
o m = P to increase Waa product brand leads.
e iRy Scope of Work:
- ® Cregte google ads campaign structure
- | ® Determine the specific target audience (age, location, interests)
R according to the product.
- ,_.,--;:;g:-;x__f,_:ﬁ«,\//f;\ ; ® Create utm links on advertisements according to date, month, and year
= ® RUuNNiNg advertisements in the form of SEM Conversion during the
oeriod 9 September — 31 Desemper 2024
® Daily/weekly monitoring of advertising performance (Conversion,
mMpressions, and cost per result).
Results:

® [otal Conversions during the 4month period (September 2024 — Desember 2024). around 628 Conversions

® [otal Cost: Rp 2/.800.000
® [otal Cost per Result: Around Rp 44,700




Platform: Google ads
Periode: 9 September - 31 Desember 2024
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Project Description: Manage SEM RipplelO Conversion

Objective: Increase Reach (conversions) and lmpressions (impressions)
to increase RipplelO product brand leads.

Scope of Work:
® Create google ads campaign structure
® Determine the specific target audience (age, location, interests)

according to the product.

® Create utm links on advertisements according to date, month, and year

RunNning advertisements in the forrm of SEM Conversion during the
oeriod 9 September — 31 Desemper 2024

Daily/weekly monitoring of advertising performance (Conversion,
mMpressions, and cost per result).

® [otal Conversions during the 4month period (Septemper 2024 — Desember 2024): around 50 Conversions

® [otal Impressions: 31200 views.

® [otal Cost per Result: Around Rp /789,000



Platform: Google ads

Periode: 9 September - 31 Desember 2024 Project Description: Manage SEM BPO Conversion
Objective: Increase Reacnh (conversions) and Impressions (impressions)
A Onssiners T Qs to increase BPO product prand leads.
- Scope of Work:
= [ - - T ® Create google ads campaign structure
o e o oo oo o2 sl m we e e ® Determine the specific target audience (age, location, interests)
. —p | according to the product.
o o ® Create utm links on advertisements according to date, month, and year
a ® RuNNiNng advertisements in the form of SEM Conversion during the
T period 9 September — 31 Desember 2024
® Daily/weekly monitoring of advertising performance (Conversion,
mpressions, and cost per result).
Results:

® [otal Conversions during the 4month period (Septemper 2024 — Desember 2024): around 109 Conversions

® [Otal Impressions: 26,100 views.
® [otal Cost per Result: Around Rp 160.000




Platform: Google Spreadsheet
Periode: 1 Desember - 31 Desember 2024

Project Description: Create a digital marketing plan

O S A S - - = Objective: Carry out a digital marketing plan to get the final results in terms of
== == e Eoseoremmss performance, cost per result, and budgeting in accordance with the targeted plan.
e = S ,. Scope of Work: : Create a plan for run digital marketing, and make slight changes

- [ S e e e e e to the RipplelO product for objective awareness targeting digital and PR agency

s EL =T s S e troughout jabodetabek
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Platform: Google Spreadsheet
Periode: 9 September - 31 Desember 2024
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Project Description: Create and manage a ad dashooard daily tracking on every month

Objective: to monitor the advertisements being run so that they run well and in accordance w

ith
— the plans that have been made.
= Scope of Work: : Manage and monitor advertising for target awareness and SEM on all lvosignhts
L EeE e Oroducts
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Platform: Google Spreadsheet
Periode: 9 September - 31 Desember 2024

Desember 2024
1 2 3 4 5 & 7 ] g 10 11 12 1z 14 1t le 17 LB 15 20 il i 23 4 5 e a7 1z 28 30 31
Sun Mon Tuii Wad Thu Fri ait Sun L] Thii Wad Thi Frri Sat Sii e T Whiad T Fri Sat S felan T Wl Thea Fri Sat S Fetan Tua Tistal
Ievigsr fReack L] o ] ] L] a [ a [ 241 B33 g 434 182042 240,164 IEE 420 263.212 251 266 258,180 [ ] ] [&] 0 [ a [ 1] ] ] ] ] ] 2.003. 746
g Click 0
% Cooevaraiod [i] o ] o [i] a [ a 1 2 7 13 1z 11 10 1 1= g ] o [&] 0 [ a [ a o ] o i o 91
E Lead 1 F ] 1 1 3 2 L] q 11 -] 13 14 5 E 15 1z ] ] o [x] 0 5 L] [\ L] o ] o ] o 116
Ralevant Liad 1 o [x] 1 1 z 2 a 4 11 5 1 11 4 5 L4 a L1 [x] o [} o [ a [ a o [x] o o o 94
CFMCFR ] o ] o ] a 5 a [\ 1. 700 2L 1ET 14.183 24.388 TI5E4 11.9%5 14152 23308 [ ] o [x] 0 5 a [\ ] o ] ] ] o Rp5.584
CrC
CFA ] o ] o ] a o a TT9lh 361.209 151x237 1.009.8EF 1.223390 THE 444 291.350 315657 316.731 1412.710 ] o &) o a 1] o ] o ] o Rp T&2.279
3 oFL Bpd Rpa [x] Rp o Rp0 Rp R0 a Bp 15.215 Rp El364 Bp 353.374 Rp 131.093 R 115.730 Rp239.752 Rp 1BZ049E Rp 59.963 Rp 134 468 Bp 102.EX [x] o [} o [ a [ a o [x] o o o Rp E3.368
CAC Ep O o ] Rpd Rp 0 Rp O Rp 0 a Ep 15.218 Rp E1 364 Bp 424049 Rp 172572 Rp L4E Se6 Rp 299650 Rp 244133 Rp &d. 246 Ap 234 114 Ep 131575 ] o [&] 0 [ a [ a o ] o i o Rp 1h3.098
Tiotal Sean Fp O RpQ R0 FpQ Rp 0 FpQ Rpd Epl Fp e0.663 Rp E54.959 Rp £ 120.243 R 1.954.288 Fpl634.321 Rp 1.158.761 Fp 1.464.7:7 Fip 899.443 Rp2.017.022 Rp 133&6.776 Fp O RpQ Rpd FpQ RpQ Epo Rpd RO RpQ Fp RpQ Rp 0 RpQ Rp 13.580.333
Tralfic User £ T34 237 el 241 BOE 455 474 83 £33 ara 832 TiE 465 417 5 b 674 12,345
E Seision 431 a5z 933 1054 71 85 519 519 1ol 1065 1024 1 B4E 335 453 923 a3 anz 13.599
Codaie PR i 4 3 ] 2 E 5 2 z B 1 2 ] B 1 3 4 I [ -1
Link Googhe Lesker Stedis (Visualbasi Pabema dan Googh Asalytics]
https :ackerstudio.google comiv'Mreporting 2 SERdB Th -c0TE-4 7 -a0e X-nfcaSIf4 3 TREipagex JO5 Cladit

Project Description: Create and manage general daily tracking on every montn

Objective: Increase the effectiveness and efficiency of digital advertising campaigns and Generate relevant traffic to increase conversion
opportunities.

Scope of Work: Create daily advertising performance reporting templates (impressions, clicks, leads, conversions), Track advertising
costs (CPC, CPL, CPA) and their effectiveness, Present daily data via dasnhpoard (Google Looker Studio) to provide regular SEO
oerforrmance reports.



Platform: Google Spreadsheet
Periode: 1 Desember - 31 Desember 2024

Produc S R, cme. —— Project Description: December digital marketing campaign to increase
e e e T s feach, leads, and conversions through Meta, SEM, and products like
- DT T hoane T Sociomile, WABA, Ripplel0, and BPO.
9 5107178 wzrrs | mpzam 724808
e Objective: Maximize budget utilization..
oomie N e v TN a0
s 12 T =2=72> Scope of Work: Reporting campalgn performance.

Results:
E— o - : ® Budget: Rp 50,500,000; utilization 88.12%.

!!!!!

Meta CPR Cost L (L
Sociormile (Dmrd & bice) 2 ey iy :H - :
- 5
e e - : ® Reach: 5,107,176, Conversions: 199; CR: /7.59%
Frarmiurm MNumiber Rp 2974) Rp 1223366 Ik AL . 1 1 1 . 1 . . O .
Saci omil e Boost Post Rp2204| Rp 1249534 =als

o | L ® CPA: Rp 492775, CPL: Rp 149,933; CPR: Rp 2,341

Rp 1,22 83@

sl s s e e ® Best performance: WABA with 167 conversions,
oo o s o CPA Rp 83,060,

a1 5.661.648 Rp 101836 Rp 2431  Rp 17.503.643

WRBA

BPO Boost Post




Platform: Google Slides
Periode: 1 November - 30 November 2024

Project Description: Paid Media Performance for Sociomile

Paid Medi
lerforrialr?ce SOCIOMILE . . ) ) . .
o p———— Objective: Cenerate leads for Sociomile products, including SIP Trunk
ok s e e . vt vomn and Premium Numier, through paid media campaigns
IuLaIBI;;’ads RelE\.-;llgLeads lrrelt—:\.fa4nL Leads SR;I::‘ggL;;ﬁ . .
Scope of Work: Provide detailed monthly performance reports
et Tt | showcasing results and trends
s Results:
- /\ /\ /\ ® [Otal Leads Generated: 33 (-5.7/% compared to the previous montn)
: 5 Mens T Now \I‘.. 9 Maw " I';:; ‘;‘;ﬂw J 15 MNew I.‘l";: 17 Maw 1% Nﬁﬂ@: 23 l-N:w' 25 Manr 7 ;ov mjw

® Relevant Leads: 29 (-6.5% compared to the previous montn)

Marketing Monthly Report November 2024

® rrelevant Leads: 4 (0% change)
® Relevance Rate: 87.88% (-0.8%)



Platform: Google Slides
Periode: 1 November - 30 November 2024

Paid Media
Perforrmance SOCIOMILE

. . . Budget
Status Description Targe nng Buvying KPI ement | Resuh Resuh Resuht Cost 0; Bud get
usa: 1]
% (Plan) | (Acwal) =
- Siste mCs
Tedengla p
. . - omnicha nnel
Faid L seamh Engine . L . Rp Rp
. sociomile i Conversion |- Sociomile Woice Keywomrd based CRY I Legds =, = Leads Rp 232165 Rp 320474 a590%
media e rke ting . §.236541 §.500.000
[51 P Trun ki p)
-sistemcs Lakal,
- Cus tom i rkflow
sociomil
& -Telephomy system |- GonEctcenter 517,241 - 555,547 rp Rrp
L] 104,35 REp 2800 Rp 2.652 100,00
mil : ! - omnichannel EPQ Compa ny Reaches : Reaches P P 1.400 601 4 1 500000
waice] 1a@ lamat cost pe
Terpadu [Gow] kantor 500000 551.658 ]
shamed |5IPTrUN k sIP Trunkfviip P [Gau] 1000 110, 33 Rp 3000 Rp 2719 P 100,008 P
di mtag@m WEMEMess - Pelaa [+HLkm) People Reaches | | Reac hes S00,000 00,000
media .
e mium i Te rpad Fimtu Reach 5 577.B48 Rp P
Fremium Number 107 ,5 6% Rp 2B00 Rp 25496 100,000
mb (o) d Peaches |~ ' | Reac hes 1,500,000 00,000
mil 11 78735 BO7.44 ]
L Boost Post wisitor Ret@ meting B Lookalike o1 ZaH Rp 1707 Rp 1858 P 100,000 P
Products) Feaches | 77 | Reac has 1,500,000 1.500.000
Surnirmary’

- Biayavangsudah dihabiskan sebesar Rpl 4236832
- Secars keseluruhan pencapaian carmpaign bulan Novermnber 9754 %
- Untuk kampanye Instagram, pertimbangkan untu k memperluas strategi Boost Post, vang menu njukkan efisiensi biava dan performa yoang ko at,

- Kampanye Instagram memberikan efisiensi biaya yang lebih baik, terutama segrmen Boost Post [All Products), vang mencapai biaya terendah
per1 000 crangyang dijangkau sebesar Rp 1.858, jauh di bawah rencana.

- Paid Media kurang efisien dalarm hal CRA, vang mengindikasikan perlunya penyempurmaan strategi kata kunci atau eksplorasi taltilk SEM lainnya.

Marketing Monthly Report Novernber 2024

Project Description: Paid Media Performance for Sociomile

Objective: Enhance the visibility and lead generation for Sociomile
oroducts, including SIP Trunk, Premium Numpers, and Omni & Voice

Scope of Work: Monitored lead generation, cost-per-result (planned
VS, actual), reach, and pudget utilization throughn detailed analytics and
created ads summary

Results:
® [otal Spend: Rp 14,256,852

® Overall Campaign Achievement: 97.54%
® Achieved 85.25% KPI| success rate with 25 leads generatec

® Actual cost per lead (Rp 238,244 slightly exceeded planned cost
(Rp 232,1606)

® Reached over 1,517,000 users across multiple products

® Boost Post campaigns for "All Products" achieved the lowest cost
oer result of Rp 1,858



Platform: Google Spreadsheet

Periode: 1 November - 30 November 2024 . o - |
Project Description: Sociomile Geo-Tag Location Strategy

Objective: increase brand awareness and engagement for sociomile’s
Omni & Voice, SIP Trunk, and Premium Number products by leveraging
localized Instagram campaigns with geo-targeting within a Ikm radius
of relevant business sectors

Sociomile
Geo Tag Location (radius +1km) Strategy

Hadirkan Layanan
Pelanggan Berkualitas
e ngan Teknokogi rari

Hemat Biaya

e T Ny
|
. m = g.’

Scope of Work: Monitored and adjusted campaigns based on reach,
cost efficiency, and engagement rates

*

s G2 yang st S G b e R e S u I ts :

o e | - 1 Taen] | comPer ] conee e ® (Sociomile)Reached 565,647 users with a 100.56% KP| achievement
T = I i | |
e e DU 535 || 50 | e | vpams | || ® (Sociomile) Actual cost per result: Rp 2,626 (planned: Rp 2,900
- e T L e e L ® (Sip Trunk) Reached 551,658 users with a 110.33% KP| achieverment

Marketing Monthly Report

November 2024

® Sip Trunk) Actual cost per result: Rp 2,719 (planned: Rp 3,000

® (Premium Numiber) Reached 577,846 users witn a 107.86% KP|

achievement
® Premium Numiper) Actual cost per result: Rp 2,580 (planned:

Rp 2.800)



Platform: Google Slides
Periode: 1 November - 30 November 2024

Project Description: Paid Media Performance for lvowaba

Paid Medi
lerforrialr'?ce IVOWABA . . :
Product Leads Dashboard Objective: CGenerate gquality leads for the IVOWABA product through
_— - oo o os targeted paid media campaigns and enhance lead relevance by
s ot ST 55,550 optimizing ad targeting and messaging strategies.
- Scope of Work: Analyzed daily and cumulative performance to identity
. trends and areas for improvement

Results:

® [otal Leads Generated: 118 (11.5% lower than the previous period).

® Relevant Leads: 101, accounting for 85.59% relevance (slightly below
target py 5.5%).

® [rrelevant Leads: 17 (153.3% higher than the previous period).

® Performance Trends: The highest lead generation occurred on
November 13, with six leads generated.

Marketing Monthly Report Newvermber 2024




Platform: Google Slides
Periode: 1 November - 30 November 2024

Paid Media
Performance IVOWABA

CostPer Cost Per
ement Re sult Result Budget | Budg
Channel | Status De saiption Targeting Buying KP1 o Re sult {Plan} {Actual) Cost |usage % | et
Faid Search Engine 123 -Rp5.352. Rp&.E0
IWedia Mlarketing Conwersi |- SKE Rigration Keyword bas ed cra 127 Lleadk | 96,69 | Lleads | Rp43.21% Fp43 601 947 | 97,51% | 0.000
- WhatsApp Flowr Fp2.939. Rp2.00
[Furveywia WhatsApp) | Customer List 17 leads | 17226 |29 Lleads | Rpl7=2.790 Rpl0z.447 1 100,00% | 0.000
WAEA WAEA - Retargeting last 90
Shar.ed Instagram days pageisitor Alamat
Iedia Fararens Bomt Post - Lookal ike Audience Kantor Cmst perl000 Fal:240 107 22% Fo9E.3732 Fp207 Fpl 556 Fpl.c00. 100 00% Rpl.ED
- Kementrian +2km] People Reached | Reaches ! Reachs aoo ! 0.000
- Lembaga N
Eementrian
Surnirmany:

- Biaya yang sudah dihabiskan sebesar Rp3.862302

- Secars keseluruhan pencapaian campaign bulan November 12557%

- Paid media WABA sudah menggunakan anggaran pada bulan novernber sebesar @7,5% pada target keywoerd based dan custormer list sebesar
100%, perlu adarya cptimisasi pada efisiensi budget dan leads yang ditargetkan pads Keyword Based

- Seluruh karmpanye pads instagram menggunakan anggaran pada bulan novermnber sebesar 100% sesuai dengan target

- Kampanye Instagram WABA memberilian efisiensi biava vang lebih bail, pada segmen Boost Post WABA, yvang mencapai biaya terendah per1.000
crang yang dijangkau sebesar Rp 1886, jauh di bawah rencana yaitu Rp. 2022

- Strategipada target kewword based paid media yvang mencapai 9&.65%. menunjukkan Keyweord-based targeting mendekati target dengan biaya
vang efisien. Peningkatan pada kata kunci vang berkinerja baik dapat meningkatkan hasil lebih lanjut.

Marketing Monthly Report Novermber 2024

Project Description: Paid Media Campaigns for WABA

Objective: Increase lead generation and brand awareness for the
WABA product through targeted paid media strategies, leveraging
both search engine marketing (SEM) and Instagram platforms

Scope of Work: Monitored lead generation, cost-per-result (plannec
VS, actual), reacn, and pudget utilization throughn detailed analytics and
created ads summary

Results:
® SEM Keyword Based) Leads Generated 125 (96.5% achievement)

SEM Keyword Based) Cost Per Lead Rp 43,601

SEM Customer List) Leads Generated 29 (172.8% achievement)

I
S
® (SEM Customer List) Cost Per Lead Rp 105,447/
® (Boostpost) Total Reach 795,375 (107.2% achievement)
J

Boost Post) Cost Per Thousand Impressions: Rp 1,886



Platform: Google Slides
Periode: 1 November -30 November 2024

Project Description: Instagram Geo-Targeted Campaign for VWWABA

NOWABA

Elevasi Layanan Asuransi

WhatsApp Flow
dengan VWhatsApp Flow!

Kemudahan Transaksi
Tanpa Keluar Aplikasi

Campaign Loyalty Program

Objective: Boost brand awareness and user engagement for WABA
a1 oroducts by leveraging geo-targeted Instagram campaigns, focusing on
| specific audience segments near the client's office location (+1km radius).

Scope of Work: Instagram Boost Post targeting retargeted visitors,

@g?m v AN, o lookalike gudiences, ministries, and organizations witnin 1 km, with a
— _ L L Rp 1,500,000 budget (100% utilized).
Channel S atus Description Targe ting Buying KPI Mh:::: me Re sult HE[;:Istt{I:;n} Re sult Cost usaze | Budget
R lR:.atarge‘n'ng last 9 days pame = -
tagram | warars [Samtpmt |- Lookelike uciance lamatantr | Costperd000 | TR0 | | P5IE | pagae | npuses |spasonang| 20000 | PRS00
- Kementrian
lobapton i ® Reagch 795,575 people (107.22% of target).

Marketing Monthly Report NIl ©® Cost Efficiency Rp 1,886 per 1,000 people (below planned Rp 2,022).

® Outcome: Successtully exceeded reach goals with efficient budget use,
driving strong pbrand awareness.




Platform: Google Slides
Periode: 1 November - 30 November

Project Description: Paid Media Performance for RipplelO

Paid Medi
PZ:*forrialr?ce RIPPLE1O . . . ) ) ..
o ——————— Objective: Increase total and relevant leads while optimizing
Produk Ripple® & Cormmand Certer 43 - Sumber - 1 How 2024 - 30 Mo 2024 - pe er ’F m a m Ce
3 T B 90,63% Scope of Work: Monitoring and optimizing ad performance on
Leads of Product Timelines re‘e\/a mt p’athrmS
Z Results:
? ® Total Leads: 32 (+231%)

® Relevant Leads: 29 (+16%)
Marketing Monthly Report Novermber 2024 ® Qe‘e\/amce Qate 9063% <_58%>




Platform: Google Slides
Periode: 1 November - 30 November

e PPLE Project Description: Paid Media Performance for RipplelO

Descrip tion Targeting

- Crisis Wanagement

am| e | | el Objective: Increase brand awareness among government and
|l Organizational audiences

Rippleld - Compettion Insights | Keyword bas ed CPA 22leads | 120,93% |27 leads | Rp220802 Fp304.6432 96,77 %
Media 'PRIE Marketing on M Eman Ins 1% rd bas 2 ! = P B 365 ! 00,000
- Mlarket Fes earch
-IndonesiaSmial
Monitoring . .
Fippleln °
P ss24 790753 A 485, «:  Scope of Work U el allocation, perrormance tracking, an
Command Center - Gowernment Alamat Regches 121, 25% fieaches Fp2.300 Fplg96 094 99,94 % 00,000 ° ) I
Shared . -Lembaga Non KEantor o 1000 o o o
are ) arene } 5t par
4 lhipple1n | Instagram . Kementrian [+ 1km] L0S7E1E | BRI S N O t| m ‘Zat | O m
Mledia 5 5 Keme Feople Reached Reaches h Reaches pl. p s aa7 i 00000
. X . 1.144.185 F2a.4907 Rpl.500. Rpt1.5
Boost Post Yisitor Retareaine & Lookalik B3, 7P Fpl.211 Rp2.05E 100,00%
Host Fos sitarRetargang mralike Feachs ! Fieaches P P ooa ! 00,000

I Results:

- Biayayangsudah dihahiskan sebesar Rpl2724 48]
- Secars keseluruhan pencapaian campaign bulan Oktolber 92,55%

. z?;itzqﬁﬂifripple10 menggunakan biava anggaran pada bulan novermber sebesar 9677%. narmun sudah melebiki target leads yvang sudah . B u d g et S pe m 4[ R p —‘ 27724746—‘ <9 6’77% u J[| ‘ | Za J[ | O m )

- Sernwa kammpanye hampir rmengounakan anggaran secara miaksirmal (F9E%), menunjukkan perencanaan angoaran vang baik,
- Mamun,ada ruang untulk perbaikan efisiensi hiaya terutama pads kampanye Boost Fost.
- Tingkatkan strategi kreatif dan relevansi kenten untulk Boost Post guna mempertbaiki pencapaian KPP

® SEM: Y/ leads (120.98% of target) with CPA reduced to Rp 304,643
® [nstagram: Command Center: /90,753 reaches (121.25% of target)
® [nstagram: SDGs: 685,525 reaches (106.57/% of target)

® [nstagram: Boost Post: 729907/ reaches (63./9% of target).

Marketing Monthly Report Moventber 2024




Platform: Google Slides
Periode: 1 November - 30 November

RPPLEID Project Description: Geo-tag location strategy campaign on Instagram for
Geo Tag Location {radius +Tkm) Strategy . _ . . )
: RipplelO, focusing on brand awareness among targeted audiences witnin

a +1 km radius of the client's office.

Objective: Increase brand awareness among BUMN, government
agencies, and ministries within a +1 km radius of the client's office.

Scope of Work: Budget allocation and performance tracking.

T - | e e e | fee| | @ COmmand Center: /90,755 reaches (121.25% KPI), cost per result Rp 1895
e e e BT R oo o o etamws @ SDG Campaign: 685,325 reaches (64.91% KPI), cost per result Rp 2,129.

® Budget: Rp 5,000,000 (100% utilized).

MNovertber 2024

Marketing Monthiyv Report




Platform: Google Slides
Periode: 1 November - 30 November

Project Description: Paid Media Performance for BPO

Paid Medi
PZLforhialr‘?ce BPO . . _ : : . :
Product Leads Dashboard Objective: Evaluate the effectiveness of paid media campaigns to increase
P s sunber - ov e s - relevant leads for the "BPO Service" product.
19 A 2 80,00% : Scope of Work: Monitoring performance (total leads, relevant leads,
Lets o prodac Tt . relevance ratio) and Data analysis for strategy optimization
T Results:
® [otal Leads: 10 (-9.1%).
c:l!\,cw 3 Mow ;rv;w- -?Mw % Mow 11 Naw 13Now 15 Hew 17 Haw 19 hiow 21 b 23 Noy 25 Now 27 Maw 29 M . Re‘e\/a mt Leadg 8 <—273%>%

® Relevance Ratio: 80% (-20%).

Marketing Monthly Report Novermber 2024




Platform: Google Slides
Periode: 1 November - 30 November 2024

paid Media Project Description: Paid Media Performance for BPO

Perforrmance BPO

e e e | 1| OQpjective: Increase awareness and optimize lead generation for "BPO Service"
::Ei:ia BP0 SE:;Tkzi"E C":':'“ E””‘m comn Kapword bas ed e 17Leads | 45,58% | & Leads | Rp291.111 | Fp610.001 Rp:ffn' 97,50% HDP_E;JDDD t h rO u g h pa |d m ed ‘a Ca m pa |g m S
77| [ i e = e | e e SCOPE Of Work: INncrease awareness and optimize lead generation for BPO
B Service througn paid media campaigns.

Surmmary:
- Biaya yang sudah dihahiskan sebesar Rp 7.873.498
Secara keseluruhan pencapaian carmpaign bulan Septermber 81,85%
Anggaran paid media BFD yang sudah digunakan sebesar 97 60% hampir memenuhi target namun cukup jauh memenuhi target KF yang di Res u ItS'
tentukan ®

Instagram Awareness mermanfaatkan anggaran secara maksimal 100%) pada target Perusahaan dan Kementerian dengan hasil melampaui

Eﬂiar_’g;;\tkzidrizgﬁ?ﬁf?;ﬁ;ﬁi:;?itt;rggftargﬂing& Lookalike mermanfaatkan anggaran sebesar 99,97 % harmpir maksimal narmun hasil yang di . S E M a C h |e\/ed 8 ‘ ea d S (4658% Of ta rg et) \/\/‘4[ h a C D R Qf R p6—‘ Q’OO—‘ .

Search Engine Marketing menunjukkan kenaikan sigrifikan pada biaya aktual per hasil (RpE10,00T dibandingkan Flan Rp23111), rmenandakan
rmiasalah inefisiensi biaya.

Ty HaSI: rolcas] o Sl s ertou ] R e B e aane, - ¥eng belk ® |Nsto gram Awareness reached 682788 (1 14 89% of ta e et) wWIith 99 97% bud get

Untuls Instagrarm &wareness Lanjutkan strategi saat ini karena terbulkt efisien dan efektif.
Utilization.

Marketing Monthly Report Movermnber 2024




Platform: Google Slides
Periode: 1 November - 30 November 2024

BPO Project Description: Geo Tag location BPO

Geo Tag Location {radius +1km) Strategy

Objective: Increase reach and awareness for the "Unit Layanan Terpadu"

(INntegrated Service Unit) targeting government and non-government
; entities within a I km radius of office locations.

Peingaatan Lavean

Solusi Cerdas untuk s — "
Birokrasi yang Lebih Efisien nit Layanan Terpadu

Scope of Work: Monitoring and optimizing campaign performance to
mMaximize results within pudget constraints.

Achievem Cost Per Result | Cost Per Result Budget
Descrip ion Targeting Buying KPI ent % Result {Plan}) (actual) Cost usaze % | Bud get R e S l l I tS .
- BUMN O
. - Gowernment Alamat Kamtor Cmst per 1000 People BO0.000 B22.722 Rpl.500.00 Rpl EOC.
Unit T du [ ULT 11324 Rp2.500 Rp2.1497 100,004
it Layanan Terpadu / - Lembaga Non Kementrian | (+1km) Fieadhed Fieaches A Feaches F P 0 ! ood
- Kementrian (Maj reet]

® [arget Reach: 600,000 people.

Marketing Monthly Report

November 2024 ® Achieverment: 682,/88 reacnhes (113.8% of target)

® (Cost Per Result: Actual Rp2,197 vs Plan Rp2,500, showcasing cost
efficiency

® Budget Usage: 100% of the allocated Rpl,500,000 budget utilizeo
effectively.



Platform: Google Spreadsheet
Periode: 1 November - 30 November 2024

Project Description: Overall Summary

Paid Media
Qverall Summary

Objective: Evaluated digital marketing performance for all products so that they
can pe improved for the next strategy

- Biayayang sudah dibhabiskan Rp 44703623

- Dari 126total leads yang dihasilkan di bulan Novernker, 168 diantaranya adalah relevan.
- FProduk yang rmenghasilkan banyak leads adalah vowaba dengan 101 lead s yang relevan.
- Leads Relevan paling banyak datarg dari WhatsApp chat, yaitu 80,25% atau 136 Leads

- CACyang dihasilkan di bulan Movernber Bp 176.816 lebih rmurah dari bulan Oktalber Scope Of Work: /A\ma ‘yzed a H Meta adg amd GOOg ‘e adve rt‘Slmg peerrma mce /A\dg

- Periode iklan sangat mempengaruhi perfarma

- Peningkatan budget llklan Avwareness dar selbelurmnya R, 5,000,000 menjadi Bp. 15,000, G0 a re them made ‘mt@ ad SU m ma r|eS tQ be Uged aS d |g ‘ta’ Strateg |eS eff@(:t‘ve

- Penurunan budget lklan Corversion dari sebelurmnya Rp. 34,700,308 renjadi Bp. 30,500, 000G m a r Ket ‘ m
- O bulan Novernbzer terjadi kemibali Update Algoritrna Google yg mermpengaruhi perfarma keseluruhan aktivitas Digital g

harketing

Marketing Monthily Report MNovermber 2024




Platform: Google Slides
Periode: 1 November - 30 November 2024

Google Anaiytics Project Description. Owned Media Performance for Organic SEO
17663 T Objective: Generate leads or sales through the client's website,
o s = o Scope of Work: Optimize the client's welsite for better search engine rankings.
Owhed Media ,:% EWM E:mm 1; J"Z Resu ItS:
Performance R G e e R

® [ne campaign generated a significant amount of traffic to the client's website,

MM with over 11,000 users visiting in Novembper.

® Cngagement: The wepsite saw a high level of engagement, with an average of
TN e 1.54 sessions per user.
Maorketing Monthly Report November 2024

® Conversions: The campaign resulted in 65 conversions, a positive outcome that
demonstrates the effectiveness of the marketing efforts.



Platform: Google Slides
Periode: 1 November 2024 - 30 November 2024

Project Description: Owned Media SEO Keyword Positioning

July T aag Is Sep % =T Fol T Ty T4 fag 24 Lep 24 Ot 2% Mow 24

. L Fask | Page Fank | Page | rasae Page [ Rank | Page - Page

omon — - —— : — T B P— = T o e T = et = s | o .

T a0 [ o ¥ S IEEE 2 « |+ | & | v | Aigra o roranony I V| B AR EREE ! O bJ e Ct Ive '
] L L L ¥ } A | : ¥ ‘ : InsarmEsran 4  : atel B % w0 | e NERE I :

Sl el le b D == oot e Toimprove the visibility and organic reach of owned media content

B R R R == oo e e Todrive traffic to the website and generate leads through organic search.

Scope of Work:

Ty 22 g 1k Sap 6 et 24 Maw 24 by 34 Aug 2% Sep 24 Ot 24 Hew 22

e = oo eeers @ Keyword Research: Identifying relevant keywords for each category

s
.....

------------

= iho e | EBE= S @ On-Page Optimization: Optimizing website content and structure
e R RS S E e s [ ———==ms=sa==aEESa=Ezm== to align with target keywords.

Results:
macd Mo S £ TS S TIE TS R e T eSS ® Significant improvement in search engine rankings for several keywords

FENTEOR DA TR Ty

aantil " 3 & I J ' i ) |
1 ! { 4 { 1 1 1 1 + . 2 ' '
gy Ele T =] 3 - i . ' ” 3 } |
t t t t { T (0 D L] L Ll " " " o L] L] ] .
D = 2 = z L=} L = C . ey kil 1 + '
i i i i i i { ! | - ! A | Paran P e T &5 3 = ' 4 L i _—1 " T o
vl L L T e ) i L el Wi n ] =1 ] b 5 hhurriesd 1 : T N = : e —1 T = T T
4 L ! ! ! ! Il ! | & | &8 ' ) v T 3 i 2 E i .
& & A ¥ W - - . n % < " - . -

AT N

e ® |[ncreased visipbility and traffic to the website.

uuuuu




Platform: Google Slides
Periode: 1 November - 30 November 2024

Project Description: Owned Surmmary Organic SEO

Owned Media
Sumrmary

- Secara kezeluruhan performa website secara crganic sudah cukup bagus dan masih mendapatkan

score "A-" menurut website auditor seoptimear.com . ‘ n C r@a S@ \/\/@ bg |J[@ k@y\/\/Q rd ra m |/<| n g S O m S@a rC h pa g @S
- Secara crganic website vosights.com di bulan November mendapatkan
| Joeeeme e ® [ncrease the amount of organic traffic.

= Sessicn per User 1 1.24

= Conwversich (65

[ ]
- AZ dari 70 organic keywoeord naik peringkat, 5 turun, 22 keyword peringkatnya masih sama dengan SCO pe Of WO rko
bulan Oktcher.
- Jumlah keyword yang ada di peringkat 1 di bulan Movember berjumlah 22, . We bg‘te a n d Key\/\/o rd a n a |>/S|S

- Dibutuhkan andil web master untuk memperbaiki url AMP pada website yang berpengaruh

pada performa.

® \\/epsite on-page and off-page optimization

Marketing Monthiy Report Novermber 2024 ‘ I\/I O m |J[Q r \/\/e bS \ J[e p e HCQ r m a m C e re g u ‘ a r ‘y

® Implement AMP URLs.



Platform: Google Slides
Periode: 1 November - 30 November 2024

Project Description: Sociomile Geo-Tag Location Strategy

Next Strategy

Paid — Shared - Owned Media . . _ , _ _ _
Objective: The primary objective Is to Increase brand awareness,
Paid Media
. Penambanan Budget iklan Conversion untuk Business Unit IVOWABA generate leads, and drive conversions for the Business Unit lvowaba

Shared Media

- Campaign Awareness SO0 s digantikan ke Campaign Awareness dengan target audiens Digital & PR Agency C
dan untuk strateginya masih mengounakan CGectag Location dengan radius +1km SCO pe Of WO r k'
® |[nCcreasing the budget for conversion-oriented advertising.

Cwned Media

+ Dibutuhkan bantuan webmaster untuk pengoptimalan website.

| renembshan properspembutan srtie ® Shifting the focus of Campaign Awareness from SDGCs to targeting
Digital & PR Agencies.
® Utilizing Geotag Location within a radius of +1km for targeted reach.

MNovermber 2024

Marketing Monthly Report

® Enlisting the help of a wetbmaster to optimize the welbsite.

® |[NCreasing the frequency of article creation.



